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If you love architecture, travel and history, you should not miss the upcoming

limited-edition release of Mark Zegeling’s handcrafted, porcelain-cover Little , ,
The porcelain cover of this

limited-edition collector’s
book is individually kilned,
signed and numbered.

Kingdom by the Sea.

text | Leslie Yip and Dora Liu photo | Mark Zegeling
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I l I House #47: the Anne Frank House. Anne Frank is one of the most
discussed Jewish victims of the Holocaust. Her wartime diary, The

Diary of a Young Girl, documents her experiences hiding for two

years in the attic of tF\is house during the German occupation of the
Netherlands during the Second World War.

The Book

Zegeling is a self-styled authority on the Delft Blue houses of
KLM Airlines, the coveted blue-and-white earthenware bottle houses

presented exclusively to the airline’s World Business Class passengers.

The houses are based on existing buildings in the Netherlands, and
they have unique monumental value, whether in architectural style,
history or human story. They are also a hotly-traded collector’s item,
with secondary market value at thousands of dollars.

Having spent three years researching and visiting each of the
1083 houses, the author presents the stories behind each house in a
beautifully crafted coffee-table book. The porcelain cover is individually
kilned, signed and numbered. Measuring 24 by 34 centimetres, with
495 pages containing more than 1,800 photos and images, it is priced
at $300 and limited to only 250 copies.

The History

Beginning in the 1950s, KLM delighted its first-class passengers
with a complimentary bottle of genever, a juniper-flavoured traditional
liquor of the Netherlands. The bottles were made of a special tin-
glazed white-and-blue pottery called Delftware, and their ownership
became a status symbol.

In 1994, KLM decided to merge first class and business class
into what is now known as World Business Class, and instead
of the house-shaped bottles, it offered what was customary for
business-class passengers: a Delftware tile. Understandably, first-
class passengers were upset, and they were not shy to let the airline
executives know of their dismay. Bowing to pressure from the most
prestigious customers, KLM felt it had no choice but to offer the
Delftware houses to all its World Business Class clients, and the
practice continues to this day.
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Collector’s Edition #8: The Palace Het Loo. It is one of the
top 100 Dutch heritage sites and is now a state museum
open to the public. This piece is awarded only to those who
have flown World Business Class at least 60 times a year
for 10 consecutive years and have accumulated more than
one million miles in KLM’s frequent-flyer program.
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House #95: Heineken Brew House. The founder of
Heineken came from a family of cheesemakers. He
went against the will of the family to start a brewery,
which went on to become the third-largest beer empire
in the world.

The Houses

Every year, on its Oct. 7 anniversary, the airline releases a new
design. Avid collectors would reserve a business-class seat on this
day, just to be the first ones to own the latest piece. More than half of
the pieces are modelled after landmarks in Amsterdam, but notable
architecture from other towns in Holland is represented as well. The
selection process is quite secretive: airline executives and the liquor
supplier, Bols, are said to take turns making the choice.

To date, 95 houses have been released. Many of them are tied to
notable figures and historical events. For example, #47 is the house
where Anne Frank wrote her account of life in the Nazi-occupied
Netherlands between 1942 and 1944. Zegeling’s research unveiled
a story about how the brave young girl went to the police when she
suspected that her bicycle had been stolen by the Germans. This
is a bit of history that even the fabled Anne Frank Foundation was

not aware of. House #96 is Heineken'’s brewhouse,
and the author tells the tale of a persistent Gerard
Adriaan Heineken, who founded a small family-
run, beer-making business that went on to
become the third-largest brewery in the world.
Zegeling’s passion for history is behind each
house and has helped unearth many a stirring
tale, lending colour and heft to the blue-and-
white collectibles.
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The Royal Palace is an

¥ extra-special piece that was

EsnEss presented to honeymooners

i;;.'l'.!l:"l' flying first class on KLM in
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tssguey

The Collector’s Edition

In addition to the regular release, there are eight exclusive pieces
as part of the collector’s edition. The first of this series was issued in
1962 to commemorate Frans Hals, the Dutch Golden Age portrait
painter who lived and worked in Haarlem. Subsequent releases
include the Royal Palace in Amsterdam and the Weighing House at the
Gouda cheese market, both treasured Dutch landmarks.

The value of the collector’s edition lies not just in the sentimental
significance of the buildings, but with the stringent qualifying criteria.
The Royal Palace piece, released in 1986, was only presented to
honeymooners travelling in first class. Collector’s edition #8 — Paleis
Het Loo (The Woods Palace) — is only awarded to those who have
flown World Business Class at least 60 times a year for 10 consecutive
years and have accumulated more than one-million air miles in
KLM’s frequent-flyer program. The little palace model is presented
to the patron on a silver platter at the end of the qualifying flight,
and no, you can’t keep the silver. The bar may be set high, but 37
customers received this piece in the first year it was issued, so it is not
unattainable!

The Author

Mark Zegeling said he was first intrigued by the Delft Blue houses
when he saw well-poised, first-class passengers turn into little kids
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Delft Blue and China Blue

The blue-and-white colouring of Delft Blue ware bears a strong
resemblance to traditional blue-and-white China porcelain. This
similarity is, in no way, coincidental. The Dutch were among the
first European explorers to China, and they were mesmerized by
the beauty of the porcelain. To their dismay, they did not have
the same type of clay in the Netherlands, but they found that the
clay in Delft allowed them to closely imitate the style.

In its heyday, there were 33 earthenware factories in Delft.

Now, only one remains. When KLM merged its top two tiers

into World Business Class in 1993, demand for the little houses
skyrocketed, and that factory could not produce them fast
enough. As a result, production moved to Hong Kong and
China, where they churn out 850,000 to 1,000,000 pieces each
year. When asked if this would devalue the houses, author Mark
Zegeling responded with a resounding no.

“The technique came from China in the first place. It is like a
homecoming for Delft Blue ware!”

when they received their gifts. As he began his research, he found
that the deeper he delved into the history of each house, the more
entranced he became. Now, you can discover these stories from your
own limited-edition book, with a porcelain cover echoing the same
blue-and-white theme.

The limited collector’s edition will be available in October at
littlekingdombythesea.com for $300. A pocket-size paperback version
is available now at $30.09
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